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Grass Roots Campaign

MAY 10 2023 Periodic Lobbying Report

WV Ethics Commission

s If this campaign will continue, Periodic Lobbying Reports must be filed on May 15, September 15 and January 15 until the
campaign terminates.

¢ If the campaign has been terminated, this will be the final Periodic Lobbying Report. It is to record all contributions and
expenditures made on behalf of the campaign, including those reported earlier.

s Ifthe campaign has not been terminated, this Periodic Lobbying Report is to record only those contributions and expenditures
since the initial registration or the last Periodic Lobbying Report.

e Complete items 3, 4 and 5 with the names of persons who were not listed on the initial registration or earlier Periodic
Lobbying Reports, if any were filed.

™ The campaign was terminated on _3/5 /<823 , and this will serve as my last report, or

[J The campaign is ongoing and Periodic Lobbying Reports will be filed.

Please check one:

1. Sponsor Identification {type or print clearly)

Name of campaign Personal Income Tax Cuts
Sponsor’s name West Virginia Center on Budget and Policy

_ Phone 304.720.8682

2. Campaign Purpose

Explain the purpose of the campaign, including the specific legislation, rules, rates, standards or proposals that are the subject matter of the

campaign.
The purpose of the campaign was to raise awareness of the dangers af reducing or eliminating West Virginia's personal income tax. The bill the campaign related to was HB 2526

3. Persons Cantrolling Sponsor
__If the sponsor is not an individual, list the names, addresses and titles of the controlling persons responsible for managing the sponsor’s affairs.
B Name Title B Address

Seth DiStefano Policy Outreach Director 8 Capitol Street, 4th floor Charleston, WV 25301

4. Organization/Management of Campaign (attach additional pages if necessary)

List names, addresses, businesses or occupations of all persons organizing, managing and assisting in the campaign and terms of compensation for each. (Include
public relations or advertising firms.)

—

Name

Business or Occupation

A_ddgss_

Ter_rgs of Compensation

Next Level Digital

Digital consulting firm

2803 25th street NE, Washington DC 20018

No compensation for services which are available (o us at no cost

5. Contributors of $25 or more {attach additional pages if necessary)

List the name and addresses of persons contributing more than $25 to the campaign during the period covered by this report and the total contributed during the |

period.

Name

Address

Contribution
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